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Love Food Fight Hunger

• Food Waste- scale of the problem

• The role of Fareshare

• How you can get involved

• The benefits you can derive

 Commercial Pragmatism  & Ethical  trading



Our History

• Founded as part of Crisis at 
Christmas in  1994

• Independent charity since 
2004

• Employ  70 full time staff-
(Boris part time)

• Over 330 Volunteers

• Award winning charity in 
2010 



Food waste- The facts

 An estimated one third of all     

waste going to landfill comes from 

the food sector

 An estimated one quarter of this 

could have some potential for recovery 

and consumption.

 Consuming food reduces the amount of CO2 

emissions by 2.6 tonnes per pallet



The  scale of the challenge



The time/cost ratio

Time  spent marketing product 

finding a retail /salvage partner

Time wasted not focusing on profitable products

Sunk costs of product

Cost of marketing  to improve sales

Cost of eventual disposal

Time=  Money



Who suffers from food poverty



Who suffers from food poverty

Homeless 
people 

Children 

Young 
people

Vulnerable 
adults 

Elderly 
people 

Working 
families 



We are starting to win the battle-

3600 tonnes of food            1 7 Food depots UK wide  700 community 
groups 35000 meals per day 



Thanks to these customers



What surplus??

• Expo surplus...................

• Product  trials

• Delisted lines

• Short shelf life............

• Manufacturing plus......



But we need your help



Consumers top Issues about food

• What your consumer thinks

• 1. Food prices- 54%

• 2. salt in food 45%

• 3. food waste 42%
• Source  FSA annual  Public attitude tracker 2010-All respondents top 

three concerns



Cause related marketing

Get closer to your consumer



Sweating your best asset

• Improve visibility with outdoor media

• Create an easy online presence

• Join a growing high profile community of 
supporters

• Demonstrate your CSR , philanthropic and  
environmental  credential to customers and 
potential suppliers



Marketing Opportunities

• Fleet Livery – 17 depots 2 vans per depot 
major cities nationally

• On pack promotion – drive sales with our 
major retail partners

• On line  presence- sponsor a page on our web 
site

• Promote our partnership to potential 
suppliers

• Simple fundraising  tins





In  a location near you 

Aberdeen
Edinburgh
Glasgow
Tyne and wear
Barnsley
Leeds
Liverpool
Llandudno
Manchester
Birmingham
Leicester
London x 2
Bristol
Cardiff
Brighton



Good Pies Higgidy  Pies

• On pack promotion-

• Donation to Fareshare % sold pies

• Strategic fit with Fareshare 

• Fit with customer demographic



Food Drive
Empowering the consumer

• Food drive 15 stores

• Consumer  purchase 
additional product

• Donates product to 
Fareshare





Calling all Food lovers

• Donate your surplus to FareShare! Your products can 
help fight hunger 

• Run an on-pack promotion! ƭƛƴƪ ǿƛǘƘ .ǊƛǘŀƛƴΩǎ Ƴƻǎǘ 
admired food charity

• Fundraise! £10 is enough to help FareShare provide food 
for 40 meals

• Sponsor a van- be seen in all the best cities

• Contact us  and follow us  on twitter and face book

• Be part of a growing  Movement



Love Food    please donate   Thank You
WWW.FARESHARE.ORG.UK

http://www.fareshare.org.uk/

