'New app targets shoppers with
tailored promotions on the spot
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- Scan it! offers promotions
based on the individual

Developed by Modiv, the

app was trialled in three
: ShopandSave stores in

une. Last week it was in-

. troduced into 16 further
¢ stores and over 10% of the
¢ 400-store estate will sup-
: port the app by the end of

2011. “We are excited by the

 positive feedback so far,”
i said a spokeswoman.

The appis used by the

: shopper to scan items as

they shop, and keepsa run-
ning total on price.
But Modiv believes

shoppers preferits intelli-
| gent pro-aciive promotions

to generic coupons or
random bogofs.
“The offers make sense

: to them and ave viewed as

: valuable, not infrusive,” |
: said a spokesman “We be-

: lieve promotions are about

: to gothrough a massive

- change as shoppers begin

! to demand offers filtered

“Retzilers and brands

: the greaiest rewards in
: shopper loyaliy and shove =




