Asdahas et atarget ofhit- 1 business intoa £1bn suc

ting £500M ayear inlocal : cess StOTY » said CJ Antal-
and ethnic sales by 2013 - Smith, category director on
The retailer set the target emerging markets.

this weekas it revealedit b oeeEe working with
had racked uP sales of 1o~ | some of the gmallest UK
cally sourced produce suppliers 0 give them the

Overthe past decade, the
supermarket has worke of local an
(with over 600 Jocal and eth- | available to

opportunity to grow thelr

ime increase the amount

our customers,

nic suppliers 1o develop its Big stores cando localina

award—wmnrnglocalhubs, ‘z_:b’rgway.

Tocalis becoming yet &

Jocal products it 400 stores. other battleground forthe
But it nOW wantstobe ultiples. Tesc0 claime
come more “ambitious” 4 earlier this year that it had
with a15% per annum in-  proken the billion-P ound

creasein sales of reg'ronal  barrier for sales Of Jocally

meat, produce and spedial- sourced products, five years

jrylocal food products: | after setting up its first ve-
wiye’ve built our focale o | gional buying office

T



